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Agenda

Foodfully’s story

An overview of food waste 
research and education

Future directions in food waste 
innovation

An overview of other food waste solutions 
(mainly US)
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Our story
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18
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items
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Traction; enterprise

1 commercial food distributor

The logistics software 
industry is expected to grow 
by $5B in the next five years

Specialty produce nationwide
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• Is the market currently optimizing more 
solutions where there is more waste? 

• Does more waste lead to more investment 
opportunity?  Does more investment mean 
less waste?

• What will it take to limit consumer food 
waste?



Moving towards 
product-mission-market fit

Unreached consumers

Highly motivated 
users

Non-consumers

Social food sharing 

Community building

Presence in grocery stores in 
life and online

Partnerships with beloved 
brands

Partnerships

Incentives

Education through marketing

INVESTMENT

Occasional users

Develop angle and incentivize
Health and fitness
Finance
Gamification
Social comparison
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